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Challenges and obstacles of the organic sector 
development:

❑Very low share of land under organic management;

❑ Certification & institutional infrastructure gaps - the new Regulation on Organic Products, with registration of operators under National 
Agency for Food Safety (ANSA) came into force 1 Jan 2025, requiring registration and traceability; Institutional capacity (monitoring, control, 
traceability) is still being built.

❑Limited access to and high cost of inputs, equipment, infrastructure - specific inputs (organic fertilisers, biological pest control, certified 
seed) which are either insufficiently available, imported (with higher cost) or not adapted.

❑Weak domestic market demand & consumer awareness - low purchasing power + low awareness restrict the development of value chains 
aimed at local markets (which might reduce logistic/transport/export risk)

❑Farmer reservations / risk of conversion - some farmers are hesitant about converting to organic - subsidies and support exist, but seem 
modest relative to need

❑Export-oriented value chain & limited domestic value addition - many producers focus on raw or semi-processed products for export. 
Domestic processing, packaging, branding remain weak, which means the country doesn’t capture the full value-added.

❑Human capital, training and research - research and innovation oriented to the organic sector is weak



How the (planned) Organic Work Plan for 2025 addressed possible challenges 
and obstacles of the sector development:

•Ensuring technical/ informational support in transition from conventional to organic 
production

•Government support/ subsidies for conversion and maintaining organic farming practices

Area 1: Production and 
Processing (Capacity Building 

and Training Programs)

•Building and strengthening the organic NGOs capacities as catalysts for organic growth

•Fostering financial and technical support for setting up new sales points for organic 
products (biofood.md)

•Organizing information campaigns to improve awareness and promote healthier eating 
habits among individuals and communities

Area 2: Market Development 
and Promotion

•Developing a national electronic information system Register of organic farming, for data 
collection, exchange of information between the institutional structures involved (initiative
of CzDA);

Area 3: Policy framework, 
Regulations, Control and 

Certification 

•Development of training courses on organic farming (e-learning platform was updated with 
6 modeles)

Area 4: Research, Education, 
Training, Extension Service
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