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B Itall started in 2009, when
lon Ticu decided to invest
in his hometown by buying
fields to plant aromatic

plants.

B Being a doctor, he loved
studying MAPs and decided
to start with 4.5ha of
lavender.
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@ Moldova has a long history of MAPs. During
the Soviet era, large quantities of lavender,
sage, and coriander essential oils were
prodused and exported.

Why lavender?"




Organic Certification

B One of the first companies in
Moldova to be organically
certified - locally and
internationally.

Understanding the
importance of being organic:
Environmental and societal
benefits.




International prospects
from the start <

B Small local market

B International fairs

B International certificates




B High volumes
B High quality products

B Organic: lower competition
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Why B2B:




Why B2C?"

B Lack of local-based organic brands
B High prices of imported products
B Testing and scaling

B Creation of herbal tea and natural
cosmetics line
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Mov Herbs now

B Agricultural diversification
B Organic certified processing
B Value-added products

B Public funding




Future vision
Associations/cooperatives
Organic group certification
Processing hub

Investment attraction

Export of raw materials and
final products




Moldova’'s &
agriculture reality

B Lack of agricultural cooperation
B Low investments and funding

B Lack of knowledge

B Lack of reforms




Moldovad’s .
opportunities

International partnerships

nternational know-how
mplemented locally

Development of organic sector

R&D

Land reform




Grigore Ticu
re@movherbs.col

ww.movherb
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